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�� BackgroundBackground

�� Consumer Research OverviewConsumer Research Overview

�� ResultsResults

�� ConclusionsConclusions

�� Face the Fats Consumer CampaignFace the Fats Consumer Campaign



�� Extensive focus on Extensive focus on transtrans fat reduction and fat reduction and 
potential health benefits potential health benefits 

�� AHA recommends limiting saturated fat AHA recommends limiting saturated fat 
consumption to <7% of total daily calories and consumption to <7% of total daily calories and 
transtrans fat consumption to <1%.fat consumption to <1%.

�� US Food and Drug Administration US Food and Drug Administration transtrans fat fat 
labeling requirement effective January 2006labeling requirement effective January 2006

�� Significant voluntary and regulatory efforts to Significant voluntary and regulatory efforts to 
reduce reduce transtrans fats in food supplyfats in food supply

�� News coverage of News coverage of transtrans fats doubled between fats doubled between 
2006 and 2007.2006 and 2007.

BackgroundBackground



Consumer Research OverviewConsumer Research Overview

�� Two data collection phases:Two data collection phases:
•• Baseline (March 27Baseline (March 27 --April 7, 2006)April 7, 2006)

•• 11--year follow up (May 10year follow up (May 10 --25, 2007), after the April 2007 25, 2007), after the April 2007 
launch of the AHA launch of the AHA ““ Face the FatsFace the Fats ”” consumer campaignconsumer campaign

�� Web survey conducted by Cogent Research Web survey conducted by Cogent Research 
among sample of 1,000 Americans (18among sample of 1,000 Americans (18 --65 years)65 years)

*AHA transfat initiative funded by a lawsuit settlement between BanTransFats.com and McDonald’s
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Concern about FatsConcern about Fats
•• Majority (62%) concerned with both the amount and t ypes of fatMajority (62%) concerned with both the amount and t ypes of fat
•• Concern increased significantly from 2006 to 2007Concern increased significantly from 2006 to 2007
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Awareness of FatsAwareness of Fats
•• Awareness of trans fats increased; now on par with awareness of Awareness of trans fats increased; now on par with awareness of saturated fatssaturated fats
•• Consumers not as familiar with partially hydrogenat ed oilsConsumers not as familiar with partially hydrogenat ed oils
•• Except for omegaExcept for omega --3, awareness of mono3, awareness of mono -- & polyunsaturated fats lagging and may be & polyunsaturated fats lagging and may be ¯̄̄̄̄̄¯̄
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Animal fats (e.g., lard, tallow, butter)Animal fats (e.g., lard, tallow, butter)

Saturated fatsSaturated fats

Trans fatsTrans fats

Partially hydrogenated oilsPartially hydrogenated oils

Tropical oils (e.g., palm oil, coconut oil)Tropical oils (e.g., palm oil, coconut oil)
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Knowledge of Effects on Heart Disease (1)Knowledge of Effects on Heart Disease (1)

¯̄̄̄̄̄̄̄

¯̄̄̄̄̄̄̄

2007 (n=664)2007 (n=664)

2006 (n=680)2006 (n=680)

2007 (n=919)2007 (n=919)

2006 (n=838)2006 (n=838)

2007 (n=934)2007 (n=934)

2006 (n=9202006 (n=920)

2007 (n=836)2007 (n=836)

2006 (n=843)2006 (n=843)
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OmegaOmega --3 fatty acids (e.g., fish, fish oil)3 fatty acids (e.g., fish, fish oil)

Polyunsaturated fats (e.g., nuts, salmon)Polyunsaturated fats (e.g., nuts, salmon)

Monounsaturated fats (e.g., olive oil, avocado)Monounsaturated fats (e.g., olive oil, avocado)

Vegetable oils (e.g., canola oil, corn oil)Vegetable oils (e.g., canola oil, corn oil)
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2007 (n=948)2007 (n=948)

2006 (n=946)2006 (n=946)

2007 (n=658)2007 (n=658)

2006 (n=702)2006 (n=702)

2007 (n=729)2007 (n=729)

2006 (n=758)2006 (n=758)

2007 (n=805)2007 (n=805)

2006 (n=736)2006 (n=736)
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Knowledge of Effects on Heart Disease (2)Knowledge of Effects on Heart Disease (2)

¯̄̄̄̄̄̄̄



'��

'#�

���

���

���

���

���

���

�!�

 ��

 ��

 !�

���

���

##�

'��

'��

���

'"�

�'�

���

���

�'�

���

 ��

 ��

 '�

!"�

���

#"�

?�����������

B
�	

%�����

?
��������

5��/�����

0
������

�
�	
�
�/
����

;�/��
���
.��������/

���9���

5
���
���	����

.�������
�
�/
����

@��������9

��
�9���

����9���

,����������

��:�

�""'�(�)#"""*

�""��(�)#"""*

.3$C73$-5�?3$.

@�����������������	�
����
��
�@�����������������	�
����
��
�
�����
��������
����
���
��	��
���������
��������
����
���
��	��
����
����9�
�����
��
����2�(345-5*����9�
�����
��
����2�(345-5*

�.�/�����
���	����������(01"2"�*

Sources of Saturated and Sources of Saturated and TransTrans FatsFats
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Knowledge about of Fats and CaloriesKnowledge about of Fats and Calories
While most consumers know people have different cal oric needs, tWhile most consumers know people have different cal oric needs, t here is here is 
misunderstanding about the general relationship bet ween fats andmisunderstanding about the general relationship bet ween fats and calories.calories.
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Behaviors Behaviors -- CookingCooking
•• More than half reported using vegetable oils instea d of animal fMore than half reported using vegetable oils instea d of animal f ats.ats.
•• More reported behavioral changes related to trans f ats.More reported behavioral changes related to trans f ats.
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Behaviors Behaviors -- RestaurantsRestaurants
•• Most do not ask for nutrition information or health y food optionMost do not ask for nutrition information or health y food option s.s.
•• A small but growing number request, at least some o f the time, iA small but growing number request, at least some o f the time, i ngredients or nutrition ngredients or nutrition 

information for menu items.information for menu items.
•• About half indicate they ordered the About half indicate they ordered the ““ healthierhealthier ”” menu items at least some of the time.menu items at least some of the time.
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�� Awareness of Awareness of transtrans fats and knowledge about fats and knowledge about 
effect on heart health have significantly effect on heart health have significantly 
--> on par with saturated fats> on par with saturated fats

�� Impacted behaviors in grocery stores and Impacted behaviors in grocery stores and 
cooking at home but not much in eating outcooking at home but not much in eating out

�� Knowledge of major food sources of saturated Knowledge of major food sources of saturated 
fats and fats and transtrans fats remains insufficient.fats remains insufficient.

�� Not clear whether consumers paying attention Not clear whether consumers paying attention 
to to transtrans fats at the expense of other fatsfats at the expense of other fats

Research ConclusionsResearch Conclusions

¯̄̄̄̄̄̄̄



�� Except for Except for omegaomega --3, awareness of mono3, awareness of mono -- and and 
polyunsaturated fats lagging polyunsaturated fats lagging --> more consumer > more consumer 
confusion?confusion?

�� ConsumersConsumers not clear about the relationship not clear about the relationship 
between fats and caloriesbetween fats and calories

�� Women who are primary household shoppers Women who are primary household shoppers 
with college education+ are most knowledgeablewith college education+ are most knowledgeable

Research Conclusions (continued)Research Conclusions (continued)



Launched in April 2007 Launched in April 2007 ““ Face the FatsFace the Fats ””
national consumer education campaignnational consumer education campaign



AmericanHeart.org/FaceTheFatsAmericanHeart.org/FaceTheFats



1. 2.

3.

4. 5.

AmericanHeart.org/FaceTheFatsAmericanHeart.org/FaceTheFats



http://facethefats.org/presenter.jhtml?identifier=3048007

BadFatsBrothers.comBadFatsBrothers.com



Campaign ReachCampaign Reach

Video Video -- http://www.americanheart.org/presenter.jhtml?identifier=3050107http://www.americanheart.org/presenter.jhtml?identifier=3050107

�� 4/07 4/07 –– 1/08, 322+ million media impressions1/08, 322+ million media impressions
•• 209 million broadcast impressions209 million broadcast impressions
•• 91 million Internet impressions91 million Internet impressions
•• 22 million print impressions22 million print impressions

�� 330,000+ unique visitors to 330,000+ unique visitors to ““ Face the FatsFace the Fats ”” sitesite



Coming May 2008Coming May 2008
The Better Fats Sisters The Better Fats Sisters –– Mon and PolyMon and Poly
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SummarySummary

�� 2006 marketing research confirmed consumer 2006 marketing research confirmed consumer 
confusion about fats.confusion about fats.

�� Face the Fats (2007) contributed to heightened Face the Fats (2007) contributed to heightened 
consumer awareness of consumer awareness of transtrans fatsfats

�� Face the Fats (2008) to focus on the Face the Fats (2008) to focus on the ““ betterbetter ”” fatsfats

�� Continued tracking of campaign impactContinued tracking of campaign impact
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